would do an analysis on the project to determine

—MISSION BANK=—

APPRO

Once the package is collected, SBA Division

feasibility, obtain buy-in from Credit, underwrite
the credit and submit for proper approvals.

DOCUMENTATION

_—

Upon approval, bank
would issue conditional
comittment letter along
with list of all
conditions needed to
be met prior to
documenting and
funding the loan.

FUNDED

Once comittment letter is signed and deposit

check collected, SBA Division would work with

borrower and SBA LSP to obtain all conditions
listed on comittment letter and fund loan.

# MISSION BANK

. “Let our Experience work for you™

COMPLETE
LOAN PACKAGE

S

Upon discovering a
potential SBA Lead, RM
would inject SBA Division
into the project. SBA
Divison would be point
person from then on, and
would collect a complete

package.



Target Rich Workflow

http://www.kailossolutions.com

ANNEALING /
RESTRICTION DIGEST

PATCH LIGATION

®

00:15. hands-on time

01:30 | instrument time

ENZYMATIC CLEAN-UP

ON-BEAD PURIFICATION

UNIVERSAL PCR
AMPLIFICATION

=

Stopping
point

Batety Patch — 00:10 hands-on time
Unique - Targeted DNA — Patient .
Identifier barcode . X
& protector | instrument time
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ﬂ 00:05 ' hands-on time
- * Hir T wiiiidd
A 4
m 01:20 | instrument time

Cleaned wp Product
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00:20 | hands-on time

00:10. hands-on time

instrument time

ON-BEAD PURIFICATION

LIBRARY QC

SEQUENCING
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DOOO0EC
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Stopping
point

00:20 | hands-on time

00:30 | hands-on time

00:20 | hands-on time



WOMEN, MEN & MOBILE DATING APP.
CHALLENGE ACCEPTED!

3-2-1 FACTS ABOUT HER. STOP! NOT ONLY HER.

ws114 N

onlyinUS

and would spend

WD tumber of viewed proiles () 495 More fikely send amessage or chat
after viewing a profile

F_
Hisve a mutual friend in common '

85% 20% of guys care for this

wolld eve this The level of gentlemanity depends on
how close the mutual friend is
(}0 Location '

Feel very uncomfortable Feel very comfortable with

displaying her exact location that

E }a\m‘ag@ saconds looking at photo '@

g

( ) Messages replies stats G
1%

replies
{1reply to 100 messages)

> 50% replies .) 30% repiies

{if they have O}

C}Th-:- weay 1o know each olhier better . G’)

loves to know — 1
MB his work l wants more photos,
@ hisinerest ) preferably in bikini
his lileesh dislikes

.@ Number of messages Lo go 5.0® (,Q,‘—\

ahead and gzt ’-rrrrrr‘_l_r _‘3_‘6 3
A

100
Meet sach ather <) .@
@ ® trytogettos “push” for “toright”
inareasonable “
hour your place
or mine?

THE WAY WOMEN

INTERACT MAKES MORE
SENSE, WHEREAS MEN ARE A BIT




Dean Allen

112 Bellagio Circle, Miami, Florida 33024
() 555.555.5555 M deannajhobek@gmail.com [l deanallen

Extensive marketing and produc! knowledge coupled with creative ideas
for product applications and a salid history of sales success,
Proven ability to develop sales palential in new market areas.
Strong analytical and planning skifls, combinad with the sbility to codrdinate
the aftorts of many to meet arganizational goals
Productive and elficient wark habils without supervisien,
Self motivator with high energy and positive attitude

PROFESSIONAL EXPERIENCE

AN
3 I'I"IOI"It.'.'IS

95%

OCCUPANCY

il formulated
marketing plan

]
Yollow Page wting goal by
$3.2M 1o §2.8M being over 85%.

EMPLOYMENT HISTORY

Vice Prasent of Client Marketing
Aaril 2014 - present
LPL Rosidantial Group

@ amaga e
o

Owner
July 1994 July 199%
Buckeye Accants - Colurmbus, Dhio

Marketing Director
#pril 2002-Janoary 2004
Redslons Residential Groug - Oriandea, Florida

Marketing Manager
February 2000-April 2002
Gates Residential - Miami, Flonida

Director of Property Marketing
April 2009-2014
LPL Resadential Group - Miama. Florida

wRharuege ir pr
e

Director of Marketing
Saptember 200&-March 2009
Miami Feal Estate Group - Miami, Fiocida

Shancayes e T1FVD LI pa4e
i Fags sty

EDUCATION

Bachelors
Psychology, Central University Ohio - 1996
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24HOURS DELIVERY | °c° NN -
100% SATISFACTION




WATCH YOUR DOOR

THREE MAIN WEAK POINTS OF A DOOR

O THE DOOR JAMB @OTHE LOCK AREA © THE HINGES

LOOSE HINGES

IN MORE THAN

85%

OF BREAK-INS,

THIEVES ENTER

i canTake LESS THAN 10 SECONDS
THROUGH FOR A BURGLAR TO KICK [N A DOOR
A DOOR AND AN EXPERIENCED THIEF IS IN AND OUT OF A HOME I

LESS THAN 5 MINUTES

POLICE RESPONSE TIME A HOME THAT HAS BEEN BURGLARIZED

TO A TYPICAL HOME ALARM 15 DFTEN
GREAT THAN 20 MINUTES | | o ;Ta'ﬂfufaffﬂﬁﬁﬂ ol

A BURGLARY OCCURS

EVERY 15 SECONDS

IN THE UNITED STATES
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KINGMAKER

GET
YOUR
RETAIL
PRESENCE
WITH A
CLICK

443444

Kingmaker ernpowers any direct to
consumer brands with sasy, fast, and
affordable access to bricks-and-mortar
stores and the ability to create 2 unique
customer experience, Our technalogy-

444 444

driven infrastructure allows brands 1o
flexibly scale and deliver the best
possible customer experience.

GET
YOUR
RETAIL
PRESENCE
WITH A
CLICK

22444

Kingmaker empowers any direct to
consumer brands with easy, fast, and
affordsble access to bricks-and-mortar
stares and the ability to create a unique
i Our technalogy
driven infrastructure allows brands to
flexibly scale and deliver the best

possible customer experience.

AEERER!

©) KINGMAKER

0

KINGMAKER

GET
YOUR
RETAIL
PRESENCE
WITH A
CLICK
PPIIPY

444 444



PRESENTERS WHO USE VISUAL AIDS ARE

O

/6
EFFECTIVE
IN PERSUADING AUDIENCE

MEMBERS TO TAKE A
DESIRED COURSE OF ACTION




