gig/..

HERITAGE WORKFLOW
2D Enterprise (19984)

Creathity not realized unil physical
sample
Sketching on paper, masking physical
A pattern

vie and range boards for

3D EXPLORATION

3D Professional (2012+)

Litiksation of 30 CAD assets from
vendors

Expllaration into virtual BOMs
Ad-hoc 30 samples

SMS i colors

2D digital material Sbrary
Caolonway tech packs

SCALED, 3D ADOPTION

3D Enterprises (20164)

Deslgn intention realised before first

of 30 CAD assats
confent G4

o Digital Accessibility

(AN RN ]

Diatia-chiven last craation and
procad i

ARMR ine reviews
VR virtual stores

(AR RN NN

PROCESS AUTOMATION DIGITAL AUTOMATION

Digital Content Creation

Virtua ar infiuencers
Data-ciiven modeling
2D, 2.50 & 30 content on demand
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CARFT BREWING FACTS

Crali brews aew growing exponéntially
w0 & Label that staids out is ey

s Iy 58
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2. 3 INGREDIENTS =

FOR A DESIGN THAT HOPS OFF THE SHELF

SET YOURSELF APART

Play up unioue qualities or Ie:ltun’s
th=*
ol % |

SET YOURSELF APART Pay attentionto %
lh‘:;? rpnak:tn:: be:f ;r mn: pany DETA ILS ‘

—~UNIQUE~

TAP INTO KEYWORDS

THAT DEFINE YOUR BEER, LIKE

10 CREATE AN ICONIC IMAGE
REFLECT ON THE HISTORY OF YOUR COMPANY

Plek the perfect typeface and colors to represent your brand
Chiease the shape (square, oval, custom. wrap-around) that fits best
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: TYPEFACE
beer @ge 4
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AGOUSTIOS IN CLASSROOM

DEVELOPING YOUNG MINDS DESERVE THE BEST POSSIBLE LEARNING ENVIRONMENT

School-age children spend

up to 75% of their day
perfonnmg % ’

School acoustical performance

has a direct effect on speech intelligibility
and therefore on student learning outcomes

As many as one-third of all school students
are missing up to 33 percent of verbal communications in class.

It is not as much a question of being able to hear as much as it is a matter
of being able to distinguish clearly and correctly what is being said .

According to an ANSI Standards Yet, research found that the average noise levels
for classroom acoustics, in most classrooms can range between 66 decibels (dB) and 94dB,
noise levels for an unoccupied (Rosenberg, 2010; Picard and Boudreau, 1999).

classroom should not exceed 35d8

0 L
4

NOISE IS

In one particular study, that average classroom noise levels were 72d8
which is comparable to standing next to a busy intersection.

TEACHERS USE THEIR VOICES
FOR APPROXIMATELY 60% OF THEIR WORKDAY.

Because they have to talk louder

to overceme poor classroom acoustics,

teachers are 32 times more likely to have

voice problems compared to simifar occupations,

A COMMON CULPRIT IN I

and according to United States Access Board
teachers often report turning off the HVAC
during impartant lesson.

SELECTING THE RIGHT HVAC SYSTEM SHOULD BE A KEY CONSIDERATION
WHEN DESIGNING ENVIRONMENT CONDUCIVE TO LEARNING!

Trane has the expertise, technology and strategies
to create the right learning environment

where students can learn

and teachers educate most effectivelly

TRANE

VISIT OUR WEBPAGE FOR MORE INFO AT WWW.TRANE.COM
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