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Account Magician works with Amazon vendors to ensure
they receive every penny they've earned when selling to Amazon.

JOSEPH 0. DAVID A. MOSHE K.

$146,173 $140,02713 $166,563
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an ongoing $12,181.06 an ongoing $11,668.92 an ongoing $13,880.26
each month on average! each month on averagel each month on average!

The #1Amazon Vendor Central Auditing Company

We guide them through any Vendor Central account financial issues including:
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Remember, no fee unless we are successful!

ASK US WHAT ACCOUNT MAGICIAN CAN DO FOR YOU
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HOW TO IMPLEMENT AND
ANALYZE HEATMAPS ON

YOUR SHOPIFY
STORE IN 15 EASY STEPS

(@spot . LTV

How to Implement and Analyze " ’
Heatmaps on Your Shopify Ir,:,?::';%:i?:};ri :}n

Store in 15 Easy Steps
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The E-Commerce
Growth Toolkit

With These 40+ Proven Processes & Templates
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Detailed

© Walkthroughs

) Standard Operating
Procedures

Get Your SOP’s Here
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40+ Proven
E-commerce Processes
& Templates

Easily Delegate Tasks

Increase Your Businesses Valuation
Train Employees
Offer New Services

L U G U U N

Scale Your Traffic
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MSP Fast Cash

3 ways to generate leads fast
In the technology space

Dec 2, Friday § 18:00
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How to Implement and Analyze
Heatmaps on Your Shopify Store in 15 Easy
Steps

Estimated time to execute: 30 minutes to 1 hour

Aim: To ensure you include heatmaps in your analytics strategy
Best Outcome: For your business to successfully log, record, and analyze your healmaps

What do you need to start: To follow this SOP. you will need to have a Shopify site and an
Hotjar account

Importance: A visual representation called “heat maps” shows whare people click & hover with
their mouse while browsing through pages on a website; these interactions then provide

valuable data for CRO (Conversion Rate Optimization} & SEQ purposes because search
engines use them as indicators about what keywords might be relevant in the content.

Apps to Use: Hotar and Shopify.

Time to Use: You set up a heatmap when you want to know and learn aboul your user's page
behavior an your web page or web pages.

Who Should Be Doing This: The person in charge of Conversion Rate Optimization and
Analytics,

What is a Heatmap?

A heal map displays the localion of mouse chcks and hovers on your website, which can help
you identify areas that are underperforming or performing better than expected.

There are different heatmap tools you can use. One of the most prominent tools is Hotjar, which
is excellent for even non-techy operators. This tool can improve your conversion rate drastically.
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